grand ldentity Design Project
Visual identity for a hypothetical brand
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Zrinks is a hypothetical brand identity project that offers
energy drinks for young adults and adventure-loving people.
The design conceptis inspired by the electric Eel Fish and
electric energy.

Zrinks is quirky, youthful & tasty, it is available in three
different Flavours all with their different look and colorful
personality
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Why to grab
expensive drink that
doesn’t even give you wings.
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Try premimun electrifying and pocket friendly buddy for anytime
energy boost










LOGO
DEVELOPMENT

For Tag line
Katari

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Secondary Type
BLUETO Baloo 2
TYPEFACE ABCPEFGHIJKLM ABCDEFGHIJKLMNOPQRSTUVWXYZ

USED NOPQRSTUVWXY/Z abcdefghijklmnopqrstuvwxyz






#1614 3k

RGRB: 28/22/672 CMVYK: 18B/494/ 36/ 36

The colors chosen for the Final logo are derived from the
color mood board where Red symbolises Energy & Action HE3284F

and Blue is for confidence. For different Flavors, three RGR: 239/66/95 CMYK: B/849/58B/8
different colors have been used.

#3C98D 3
RGRB: 68/144/211  CMyk: 72/33/8/8

#FFFB2F
RGE: - 8/8/188/8
TANGY APPLE BLUE RERRY 2ESTY LEMON RGB: 255/242/88  CMUYK




Clearspace and minimum size are important to retain

legibility and establish brand clarity. 6 U | D é—l-(:)l SSS
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x=karning space between tail of
'k'and lower curve of's!

width:431pt
Height :691pt

Minimum size :55 pt



Do not Flip the logo

nproportionate scaling or resizing

Croping the character head

A dark color background or gradient can be
used with logo.

Changing color of logo
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THANK YOU




