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Brand ldentity Design Project
Visual identity for a hypothetical brand
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HiBOT facilitates effortless and seamless collaboration, in achieving the aspiration of sparkling and hygienic homes with its
effective cleaning. It maintains its continuity and commitment and is a complete tech companion for your hygiene.



Collaborative

Contemporary




Statement of Purpose

The name HiBOT means saying Hi to the new friend, companion and helper in the house
which is ready to help us anytime.

The logo of HIBOT shows the S-pattern of cleaning of the device to provide ultimate
cleanliness and hygiene.

It showcases its brand personality of competence through seamless and effortless collaboration
with its efficiency, commitment and continuity in providing sparkling homes.
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Primary typeface used for tagline
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Color Palette

Orange represents optimism, energy,
adventureand creative and blue
represents freedom, trust,
technology & loyality.
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Use of logo
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