grand ldentity Design Project
Visual identity for a hypothetical brand
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a footwear brand , that focuses on fun, energetic
ness values. The brand sells soft , comfortable
 footwears, for the young minded audience.
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The design objective was to develop brand guidelines for the brand YEN |
from scratch. The logo tries to represent the continuity
“Pick , Pop . Don’t Stop!” stands for.
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 logo represents the idea of
The typeface gives the direction and the lines supports
them creating emphasis.






#F2561D

#2265BE

#F28322

#4192D9



Font : Damion

Font : Satisty Regular




Do's Don 't

Don’t apply shadows Don’t stretch the logo

Don’t use stripes alone in a portion Don’t use outlines

place the logo towards

use of partner logc
bottom left corner P
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