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About Cadbury Dairy Milk

• Dairy Milk is a brand of chocolate bar made by cadbury.

• Popular in both the united kingdom and around the world.

• Introduced in 1905,but it came to India in 1948.

• Dairy Milk understands the importance of sweets in the Indian 

context. Hence its campaign “Kuchh meetha ho jaye” resonates 

perfectly with the Indian audience

• Its popularity rose in 1994 when the ‘Asli Swad Zindagi Ka’ 

(meaning The real taste/essence of Life) ad where the girl started 

dancing on the cricket field while enjoying the bar.

• On average, 350 million dairy milk bars are sold every year, all over 

the world.



Old Version of Dairy MilkOld Version of Dairy Milk

New Version 



https://youtu.be/6kdMcu9N27g - old one

https://youtu.be/ugp1IhxHT48

Advertisement’s  Link  

Kuchh achaa ho jaye

Kuchh meetha ho jaye                       

Brand Popular Slogan 

Asli Swad Zindagi Ka

Badti dosti ke naam 

kuch meetha ho jaye 
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• Varieties of Chocolates

• Right Packeging

• Middle Class 

• Mid Segement Brand

• Rooted in tradition but 

modern 

• Ready to redefine tradition 



Brand Starbucks

Position Permium cafe

Range of coffee

Target Audience .Mostly Age 

group-18 to 60 / 

urban region

middle and 

upperclass

.formal meetings

.business person

.friends/colleague

/

A place to chat 

with friends

with our partner

A place to work

Competitor Of Brand

Brand

Amul

Position Quality

varities of 

chocolate

Target Audience .Age 12 to 60

.Middle class

.college 

students,Friends,c

asual

meetings,couple,S

chool students

Competitor - 1 Competitor -2



Personality of Brand Personality of Brand

Bright Colour

Happiness

Care

Romantic

Loving

Young Heart



Ambiance Of The Cafe

Cosy Atmosphere

Relaxing Café 

AtmosphereMood Lighting

Hygiene

Music

Attracting Decor



Cadbury dairy milk is expandable brand. Mostly everyone in the society 

loves to have the varieties of dairy milk but it can more expandable if 

it produce a flavour of dark chocolate as we know some diet conscious 

just need to switch their mind because of sugar but if there is a variety 

of dark chocolate than they will also able to enjoy the brand. Dairy 

milk doesn't have any cafe so it quite be very good to expand the 

brand by having a lot of cafes with varieties of beverages .This makes 

other cafes to have new competitor in the market.

Why is your brand diversifying (Expanding) into your assigned Typology 

(CAFE/CO-WORKING SPACE)

Why is your brand diversifying (Expanding) into your assigned Typology 

(CAFE)



Brand Target Audience 

• All Age Groups – Family, Teenage, 

Youth

• Middle Class / Urban Region 

• Hang around with Friends

• Couple go on coffee date



MOOD BOARD MOOD BOARD 





2D Plan



3D plan













MOOD BOARD CAD DRAWING

Floor Plan 



MOOD BOARD Ceiling Light Plan



MOOD BOARD HVAC Plan



MOOD BOARD Elevation A

Paint Strips Wall

Reception 

Counter

Coffee Bar
Abstract Paint Wall

Ceiling

Door



MOOD BOARD Elevation B

Track Light
Pedant Light

Window

Sofa Chair

Coffee Table

Entry Door



Call Out And Specifications





THANK YOU


