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Mr. Ravi Bhargava
Mrs. Sunita Bhargava

Caption

They are 37 & 35 years old Respectivel
Mr. Bhargava is a business man & Mrs.

Bhargava is a fashion Designer. Recentl
he lives in Noida set62.

Background

Mr. RaviBhargavas a young
businessman. he is a founder of Chand
prabhaEnterprisesRecently he lived in
a Noidasector- 62. he loves most
reading the books. he likes mountain hil
places. he love watch Cricket And is wif
Mrs. Sunita Bhargavis a house wife

they have two children. one boy and on¢

girl they are 5 & 3 yrs. olespectively &
she is a fashion designer.
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Wants and need for the interior desig
of their
Bedroom + Bathroom:

BEDROOM

Room should have bed with side
tables.

TV Should be there in the room.
Dresser light in mirror.
Curtainshould be there in the room.
Simple fall ceiling.

Wooden flooring with Carpet.
Hanging light top on the side table.
They wants a light colour/Wallpaper.
Decorative Accessories place in this
room.

BATHROOM

English WC

A Oval shape washbasin

Storage

Mirror with light

Marbles in wall.

Frosted glass in the side of bath area.
Hanger

A
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FUNCTIONAL NEEDS

Bed with .|\/|iITIOI’ Puff in front lighting in paneling in Curtain
Side table with lights of dresser ceiling cove bed of the

back

Alr
Small TV Carpet Wardrobe Hanging conditioner /
unit lights Fan

EMOTIONAL NEEDS

Loves watch

Reading cricket, TV : : She likes
books B Focus light Bright theme make up

Awarded sho

He likes They are
play with like cool
his child places




BEDROOM

AREA

REQUIRMENTS

DETAILS / OPTION
/| PREFERENCE

ACTION TO BE TAKE

Bedroom
226.66 sqft.

13'4" x 10'9"

A Doublebed

A side table

A wardrobe

A dressing

A mirror with light

A hanging light of the
top onthe side table

carpet
A books storage

doublebed with
backpaneling
warm light
dressingable with
big mirror & with
puff and alsamirror
has warm light 4500
temperature.
ceiling with cove
lighting

Sliding wardrobe

king size bed wood
with 2 side table
Dresser with Led
mirror

TVwith console
hanging light with
warm light

storage for decorative
items like awards &
trophy

highlight the main
wall

mountain grey plug
point

golden drawer handle
2 wooden strip on the
main




BATHROOM

AREA

REQUIRMENTS

DETAILS / OPTION B AcT|ON TO BE TAKE
| PREFERENCE

BATHROOM
c Qo ¢

A

;)

Marblein wall
Bigreirror with light

Ovalshape

washbasin

A Satvariomarble in LED Mirror
wall. Washbasin with small

A Bigmirror with light. storage.

A Ovalshape 0Q E 00Q
washbasin. frosted glass
English WC
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PLAN OPTION
1

STUDY TABLE

STRENGTH WEAKNESS OPPORTUNITIES THREATS

1.study chair & bed's | 1.we can shorten theiche. 1.distance of chair
corner area to be smal 2.We can convert the &bed corner.
2.shelf spaced 2.not enough space. windows of the door that | 2.distance of

near by stud 3.not provide a door fg are near the wardrobe. bathroom door &

1.space for
wardrobe.

go to balcony. 3.we ca reduce the nicheg study chalir.

table. _
width.




PLAN OPTION
2

STRENGTH WEAKNESS OPPORTUNITIES

1.wardrobe is replace
on the study table.
2.we can shorten the
niche.

3.

1.nich area near | 1.wardrobe is small.
the wardrobe 2.bed corner & study
2.study table table distance is too

Space. small.
3.dresser is shift | 3.window cut by the

in middle of the | wardrobe.
wardrobe.
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STRENGTH WEAKNESS
1.big space 1.side table to close t

2.all furniture is | wall.

perfectly set 2.niches is not proper
to use

3.wardrobe is small.




FINAL LAYOUT
(Approved By

Client

DRESSER

STRENGTH WEAKNESS OPPORTUNITIES
1.small space 1.front wardrobe Is too
2.wardrobe is too shor] increase.

3.bath are is too be

small

1.perfectly set b
vastu




COLOUR
OPTION 1




COLOUR
OPTION 2




COLOUR
OPTION 3




LIGHT OPTION
*1
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LIGHT OPTION
2
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LIGHT OPTION
3
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SURFACE, MATERIAL AND FINISHES

C TRACTOR j
UNO

S
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Description - Wall Description - Floor

Specification: Asian Paint Specification: HDF Wooden flooring
Total Area -: 18500 sq. ft. Total Area -:282 sq. ft.

Colour code -: L161 Colour code -: ESSANZA 8mm AC 3
Supplier -:Asian paint Supplier -:Actiontesa

Price - 20L/-4176




FURNITURE AND FURNISHING

DESCRIPTION

SPECIFICATIO

TV CANSOLE

TEAK WOOD

DRESSER

TEAK WOOD

WARDROBE

TEAK WOOD

MATTRESS

MDF BOARD

STORAGE SPAC

CHENILLE FABRI(

TEAK WOOD

COLOUR CODE

CHOCOLATE
OAK WOOD
B056

CLASSIC PLANKE
WALNUT 3009 SD

44111400

SHREYA ARRO
08

CLASSIC PLANK
WALNUT 3009 SI

SUPPLIER

ACTION TESA

ACTION TESA

ACTION TESA

SHREYA FABRIC

ACTION TESA




FIXTURES

DESCRIPTION SPECIFICATIO COLOUR CODE SUPPLIER

KBZ 7 WATT
ﬁgwﬁ:—EALED EENEES U WARM WHITE AMAZON

LIGHT

HANGING ANSH PANDENT GOLD METAL AMAZON
LIGHT SMALL LIGHT

SWITCH BOARD 210mm x MOUNTAIN

160mm AMAZON

GREY

LED MIRROR LED MIRROR
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Introduction of cafe

| — — GOLD

BLEND

" ~N
NESCAFE |

SR

for Moments that Mat

B ST e ey -

Cafe is Specially design for entrepreneur and those people who want to do
something in their life because Its user to hard worker & Positive .. & Nestle prefers
to have increased flexibility in its business for which it has become decentralized.it
help us to increase our efficiency & it help us to achieved our Goal. It increases our
efficiency or Boost our energy. And Nescafe say "to be by doing” & "For the moment
that better" Nescafe gives energy to start something new. Because it could support
our brain health.
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NESCAFE

-, Warm up to
( —~\ the rains with

“ % NESCAFE.
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NESCAFE.
Brand expanding
FEW
MOMENTS
MATTER.
WHICH ONES
ARE YOURS?
GOLD P A : gl
Nescafe is a coffee brand. Its user to hard worker & Positive. Nescafe is dedicated to making great
tasting coffees for you to enjoy every day. \ & Nestle prefers to have increased flexibility in its business
for which it has become decentralized.it help us to increase our efficiency & it help us to achieved our
Goal. It increases our efficiency or Boost our energy. And Nescafe say "to be by doing" & "For the
moment that better" Nescafe gives energy to start something new. Because it could support our brain
health. N L
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Nestle



Refreshment

Brand Personality

Value

NESCAFE

NESTLE

¢
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NESCAFE.

Excitement

Fragrance



Youthful

Strong coffee

NESCAFE

A COFFEE FOR EVERY MORNING,
NOT FOR EVERYONE.

Voice

Market
Positioning

Sincerity
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NESCAFE

Target Audience

A Per/ecf Cupp o/ Co/%ee

ANYTIME... EVERYTIME
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Age - College student, Professional employees, Retailer person, over the age of 18

Socio Economics Strata *

A Who will visit :- Business person, Doctors, Teachers, Advocates, Designers,

A With whom : - Friends couples, family

A When?0On what occasion :- Birthday Celebration, Get together, For relaxing cup a coffee with
friends.

A Characteristics Business person, Doctors, Teachers, Advocates, Designers, Colleges student
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NESCAFE.

Direct competitor - 1

Starbucks

Target :-
. Age - Over the age of 12
Socio Economics Strata - Upper
middle class, Urban Area

. Characteristics - Business person,
Formal meeting, Friends
. Friends, couple, get together

Enjoyment.
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NESCAFE.

Direct competitor - 2

(o,
Target :-
. Age - Over the age of 18

DUN K' N. Socio Economics Strata - Upper
DO"UTS middle class, Urban Area

Dunkin' Donuts

. Characteristics - Business person,
Formal meeting, Friends
. Friends, couple, get together

Enjoyment.



Indirect competitor 'I

NTESCAFE«»

MBA Chai
wala

o Age - Over the age of 16
Socio Economics Strata - Interns job
people, Late night study, late night workers
& employees.

. Characteristics - Business person,
Formal meeting, Friends
. Friends, couple, get together

Enjoyment.



Layout - 1

KITCHEN
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CASH COUNTER

RCC Ht.+4500mm
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Swot Analysis
Strength :- More Seating
Weakness :- Clustered Spaces.
Opportunities :- Make wooden
partition touch with rectangle pillar Make
wooden partition touch with rectangle
pillar.
Threats :- 8 Seater seating & chair no
one commute easy.



Layout - 2
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NESCAFE.

Swot Analysis

Strength :- All Customer for flexible
seating.

Weakness - Partition has more width.
Opportunities :- Circular pillar
make rectangular shape by gypsum

Threats - Circular pillar & chair not
comfortable



Final layout

Name Width Height Lintel sill

D1 3997 2400 2100 0

D2 1200 2100 2400 0

D3&D4 850 2100 2400 0
w1 6292 1500 1500 1050

W2&W3 888 2400 2100 0
wa 14044 1500 1500 1050
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NESCAFE

Mood board

Partition M e S B e e
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Cash Counter Partition touch sofa
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