
 BEDROOM 
DESIGN

By  Prathyusha Bhumireddy



PRUDHVI & PRIYANKA

Name : Mr. Bommana Prudhvi Kumar Reddy (34)and Mrs.  
Bommana Priyanka(30)
Son name:- Bommana Atharv Mysora Reddy(3)  

They are working couple who stay in USA.

Background

Prudhvi and Priyanka are software employees working in google and cisco. They got the  
house in India because when they come over here they can have their own place to stay  
and party with friends. want the place clutter free as they stay only for a month. Priyanka  
loves watching movies and series where as Prudhvi loves watching football and cricket a  
lot and they both love listening to music.

CLIENT INTRODUCTION
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BRIEF



FUNCTIONAL  
NEEDSBright  

Light

Walk In  
Wardrobe

Wooden  
Bed

Big  
Mirror

Marble top  
wash basin

Glass  
Partition  
washroom

Tv wall  
mounted



EMOTIONAL NEEDS

Watching  
Sports



Mood Board
Approved by 
Client



CLIENT 3D MODEL
 Approved



SWOT ANALYSIS
Options 1

Strength

Threats

Weakness

Opportunities

Sunlight Spacious  
Room

Separate  
wardrobe

Wall  
Panelling

Tinted  
Sheet  
Window

Bed  
alignment Tiredness

No door  
for  
wardrobe

Tv view  
from bed

Bright light  
on bed



SWOT ANALYSIS
Options 2

Strength

Sunlight Spacious  
Room

Separate  
wardrobe

Weakness

Cluttered  
room

Privacy  
issue

Opportunities

Can add  
study table

Spacious  
place on  
bedsides

Threats

Tv Glare

Carpet  
Issues



SWOT ANALYSIS
Options 3

Strength

Sunlight Spacious  
Room

Separate  
wardrobe

Weakness

Privacy  
issue

Not  
enough for  
bedside

Window  
occupied  
by bed

Opportunities

Enough  
space for  
armchair

Sliding  
door

Threats

Use of  
washroom  
disturbance

Easy  
accessibility  
to washroom



SWOT 
ANALYSIS
Options 4

Strength

Sunlight Spacious  
Room

Separate  
wardrobe

Weakness

No door  
for walk-in  
wardrobe

Negative  
space left  
out

Opportunities

Placing  
armchair

Sliding  
door

Threats

Vastu  
remedy for  
south east

Vastu bed  
placement



COLOUR  
OPTION 

Color Pallet







BATHROOM





LIGHT  
OPTION   
WARM WHITE











CALL OUT  
LIST





Himalaya Cafe                                                                                   By   Prathyusha Bhumireddy 



Brand Description 

● Himalaya Wellness Company formerly Himalaya Drug Company is an 
Indian Multinational pharmaceuticals company

● It produces health care products under the name Himalaya Herbal 
Healthcare whose products include ayurvedic ingredients

● Himalaya Herbal Healthcare has a very wide range of products, which 
include "pharmaceuticals, personal care, baby care, well-being, nutrition 
and animal health products

● They have expanded its portfolio from pharmaceuticals to personal care, 
well-being and animal health, evolving into a 'head-to-heel' herbal 
healthcare company.

● Himalaya's Research center has converted Ayurveda's herbal tradition 
into a complete range of proprietary formulations dedicated to healthy 
living and longevity.

● They utilize the talents of each member of the Himalaya family and the 
local communities, to drive our seed-to-shelf policy and to rigorously 
adopt eco-friendly practices to support the environment we inhabit.



Brand Positioning

Brand                                                    Himalaya

 Value                                                   Healthy lives
                                                              Priorities wellness
                                                              Proximity

 Personality                                      Authenticity
                                                             Personal care
                                                             Healthy life
                                                             Confident

  Voice                                                  Assuring
                                                             Trustworthy
                                                             Confident
                                                             Cheerful

                                                              Most trusted brand in herbal & personal care
  Position                                              Mass Market
                                                              Affordable to everyone

  Target                                                 Targets over health caution people



Brand Positioning

Direct competitor Starbucks:- Target audience

Age:-  18+ years Upper middle class & above

who:- Students, family, office gathering, couples, friends, single persons

Characteristics:- employees , casual shopping people , business persons, university professors

Direct competitor Boba :-

Age:- 18+ years Upper middle class & above

who:- Students, family, office gathering, couples, friends, single persons

characteristics :- employees , casual shopping people , business persons, university professors



Brand Expanding 

 Why is your brand diversifying (Expanding) into your assigned Typology (CAFE)

Because it can be bring into market for new audience with new product

and selling already existing product to the new customers in different way as Himalayan essential doesn't have 

cafes and this would be some thing new experience for people

Creating a line extension at a different offering

To bring the wellness industry to the F&B industry

Who is the Target Audience for your Typology

All kind of people above 18+

Gym Persons

People with health care interest



Mood Board

Counter for Fresh 
and live drinks 

Bill Counter

outside View seating

Private seating 

Logo and 
entrance



Layout Option 1 



Layout Option 1 



Layout Option 2



Swot Analysis 1

Strength Spacious Seating
Cluttered free
Directly from kitchen door to counter
Counter near to door

Weakness Washroom accessibility will be bit difficult

Opportunities Spacious Space at the entrance so 
we can design 
Can attract the customer buy 
facing the counter to entrance 

Threats 



Swot Analysis 2

Strength Spacious Seating
Cluttered free
Directly from kitchen door to counter
Counter near to door

Weakness Counter is disturbing the entrance
So much of negative space is left out 
Narrow entrance 

Opportunities More Seating can be arranged 
More space left wall opposite to entrance so nice 
decor can be done 

Threats Entrance might become crowded 
and pleasant ambiance won't be 
there 



3D Renders
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3D Renders



Ceiling plan 



HVAC 

HVAC Duct
HVAC Duct



Annexure BOQ and Callout list
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