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HeOs 35 years old bachelor living alone irhigh rise
apartment in Powai, Mumbai. His apartment is on
12th floor.

ADARSH SHETTY

(Cargo Captain)

Background

Breaks from work are a highlight of Adarsh shetty's hectic schedule. In
particular, he enjoys hosting game evenings. He spends almost every weekend hostin
a group of buddies around to watch football and play playstation. He likes cosy,
comforting environments. When he is on break, he prefers to be alone. In

his spare time, he enjoys listening to music and watching television.
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Callout sheet
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Client Brief Development
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INTRODUCTION

Forest Essentials Is at: with its foundations in
the ancient science of Ayurveda. A pioneer of Luxurious Ayurveda, today it has
become the quintessential Indian beauty brand that combines th:¢




BRAND
EXPANDING

In Forest Essentials, the classics aie .t
reveals the that we already experience. It is based on

the idea that everyone has a unique background and set of experiences that may
enhanced by their own approach. This revised and updated edition of Forest

Essentials maintains the spirit of the original while standing for
. As Ayurveda Is

an ancient healing technique, the: ©
emphasising the sigrittance of the In the practise of

Ayurveda.




PERSONALITY
Delicate, safety,
rePéction of elegance,
high headedness,
sophisticated

VALUE
Sense of quality, Honest, Optimistic,
elfectiveness,

exclusivity, rooted in
researched, beauty,

tradition but relevant in
Innovation, purity, moral BRAND modern age

VOICE

value, eye for detail POSITIONING

TARGET

Above 25 years connoisseur, environment consciouj
POSITION health conscious, Customers are most likely to be loy:
Luxurious ayurveda to an eco-friendly and user-oriented brand

Professionals, freelancers, middle to high incomq

Income, Environment lover, startups




Innovate

We Work Regus

COMPETITOF

Wolk ABL workspace

Lets Co-work




STRENGTH OPPORTUNITIES

¥ Dilferent arrangements of ¥ Compartmentalised space
seating ¥ Restroom facilities
¥ A snack bar for lunch breaks. ¥ Cafeteria

¥ Separate desks
¥ Personal space

Layout- |
(SWOT Analysis)

WEAKNESS THREATS

¥ People conversing might make ¥ In cluster seating, phone calls
for a loud environment. or loud noises can be a

¥ No conference room challenge.

¥ Distractions are common.




STRENGTH OPPORTUNITIES

¥ Flexible seating arrangements. ¥ compartmentalised spaces
¥ A lounge for break times. ¥ Restroom -two entrance
¥ Meeting space as well as pods ¥ Cafeteria

for individuals who require ¥ Meeting room

¥ personal space.
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WEAKNESS THREATS
¥ People conversing might make for a ¥ In cluster seating, phone calls
loud environment. or loud noises can be a
¥ Possibility that one entry will create a challenge.

bottleneck for those trying to enter or
exit the building.
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Furniture & Furnishes







Doors, Windows &
Partitions




Surfaces & Finishes




Surfaces & Finishes




False Ceiling & Fixtures




*Ceramic pots will be used for all interior plant installations.




COOHOM LINK

Project- Commercial

https.//www.coohom.com/pub/saas/apps/c/share/
MPXIEWFMCMG34AABCE888888?

utm_source=project_share&utm_content=3FO3YURC8V78&uri=%2Fpub%?2Fsaa

s%2Fapps%2Fproject%2Flist%3FaccessToken%3Dnull%26refreshToken%3Dnull
m_medium=linkcopy




